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VERSE

WHAT IS IT?

An international database for music with a social aspect that allows its users to discover new and old music,
bands, artists, venues, concerts, tickets and discographies.

An information shell that allows its users to edit and contribute content, one place to access all your music
information and to quickly find concerts and tickets.

O A &

THE IDEA THE NAME THE AUDIENCE THE PROBLEM

An international data base A play on Inverse Male and Females aged What does the public
for music. Square Law. 18-35. need?
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VERSE

THE NAME

The Inverse Square law defines the levels of depreciating intensity of waves over distance. This applies to
sound in that the sound waves are displaced in all directions and therefore grow weaker with distance.

The concept behind Verse is that if we create the origin of the sound at every venue, gig, artist, and
supporter then the sound no longer gets diminished and therefore the inverse becomes inverted and music

grows stronger with every user.
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DISCOVERY

THE NEEDS

DISCOVERY

Advertising, online and offline is how

people find out about gigs.

Use an iPhone

72%

Of people where males

70%

The average age group is

25-34%

Gigs seen a year (slightly often)
3-4

RESEARCH

Online is where people decide what

to buy.

Discover from social Networks

40%

Through word of mouth

30%

By search engines or ticket websites

20%

By offline media such as magazines

10%

PURCHASING

Online is by far the most popular
place to purchase tickets.

Use smart phones to find gigs

60%

Purchase through a desktop or tablet

65%

Say that mobile purchase is to hard

70%

On average spend for 2 people was

$160
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DISCOVERY

THE NEEDS

BRA

DIGITAL V PRODUCT THE EVENT SOCIAL

Online resources drive more Most popular genres and music style Sharing the live event with friends
revenue than offline sources.

Purchasing online Pop/Rock Share through Facebook

62% 33% 83%

Listen to music in digital format Blues/Folk Discover

75% 27% 40%

Use Spotify Alternative Check in and share the gig

22% 3in5

~ L
g
I
0
T

70%

Purchase for local events Uses Spotify for recommendations

80% 8% 75%
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DISCOVERY

COMPETITORS

&

COMPARE

Login and
signup

Results

Powered by

Artist and venue
information

Tickets

Social

Pleasure points

Pain points

SET LIST

Requires Rdio account
to sign up

Rdio to suggest artists

Data from Rdio

No information about the artist
or venue

No purchasing

User can share an event

Ul is lovely with some wonderful
animations

Can only use the app if you use
Rdio

5GIG

Sign up with Facebook or
browse without

Location and searching

Data from location

No information about the artist
or venue

Ticket linking

Social

Ul is ok and at times
confusing

The app goes in circles

SONGKICK

Facebook Login, Create or
browse without

Location and searching

Data from location

Minimal information about the
artist or venue

Web view of reseller

Social checkin & invite

Ul is appealing, useful calendar

Data is based of
the device used

Jimelf

TIMEOUT

Facebook, Twitter Login browse
without

Location and searching

Data from location

Minimal information about the
artist or venue

No ticket info

No social aspect

Data is location and time based-
very useful

Ul is not appealing with loads of
crashes
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DISCOVERY

PERSONAS

C& LIKES qj DISLIKES

New and uncovered bands No one central source for music details
Keeping up to date with social events Spotify offering bad band suggestions
Band discography and details Not knowing where bands are playing
Sharing his experiences with friends Lack of support for new bands

Live music lllegal downloads

EZRA JACOBS
26 | Sydney | Landscape Architect

3 Live music performances are a great

EZRA’S place to discover new music, however |

can never find their discography, band de-

BEHAVIOURS ' tails, where and when they will be playing
next.

Ezra is a 26 year old Landscape Architect from Bondi,
Sydney. Well-travelled throughout Australia and abroad.
Ezra has had a love for music since a young age, he loves

_ : : : Mobile Device Android ® iPhone
to discover new music and attend live music performances. _ _ _ ) _
Listens to Radio or Streaming Radio ® Streaming
In the past three months he has attended five live Available Time Poor ® High
performances, four of those where International acts and Concert Attendance Low PY High
only one was Australian. ) ) ) )
Finds Gig Prices Reasonable ® Expensive

Riding his bike to and from work each day he listens to

Spotify playlists and the office is always playing Triple J.

Concerts on Weeknights Downloads Music

Though Ezra attends live music performances often he Concerts on Weekends
finds to difficult to know and discover where local artists/
bands are playing. Gigs with 5 or More Friends

Purchased CD’s & Vinyl’s
Uses Facebook

Gigs with 4 or Less Friends Uses Twitter

L L X S «
L X { < X

Watches the Support Act

Uses Instagram
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DISCOVERY

PERSONAS

C& LIKES qj DISLIKES

Apps & websites that you can browse Mid week travelling to gigs

Concerts with more than 1 headline act Commercial Music

Festivals with friends Overpriced food and drinks & venues
Listening to the radio at work Signing up to social networks
Planning festivals

PATRICK JONHSON
29 | Sydney | Electrician

Going to concerts is fun, but going to
festivals offers more of a social experience

PATRICK’S AR 4
BEHAVIOURS V& | also get to see more live music for what

| pay compared to a single headline act.

Patrick is a 29 year old Electrician from Cronulla, Sydney.
He owns his own Electrical company and lives a very

active social life. Mobile Device Android o iPhone

With flexible work hours Patrick is able to attend live music Listens to Radio or Streaming Radio ® Streaming

performances frequently, though he doesn’t like using Available Time Poor ® High
public transport mid week, Patrick still attends the gigs he
wants to see.

Concert Attendance Low ® High

Finds Gig Prices Reasonable ® Expensive

While on the job he listens to TripleJ on the radio, this is

his main source of discovering new music and concerts.

Concerts on Weeknights Downloads Music

Patrick loves going to festivals such as Falls, Homebake
and Spender in the Grass and would love a way to plan
out each event with alerts of when his favourite bands are Gigs with 5 or More Friends

playing.

Concerts on Weekends Purchased CD’s & Vinyl’s
Uses Facebook

Gigs with 4 or Less Friends Uses Twitter

X < X  «
X X { X L

Watches the Support Act Uses Instagram
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DISCOVERY

PERSONAS

C& LIKES qj DISLIKES

Going to concerts with friends Advertising on Radio & Streaming
Festivals they are more cost effective High priced concerts
Spotify - low cost, endless music Poor time availability
Support acts Going to concerts by herself
All aged concerts

ALEXA LOWE
23 | Sydney | Fashion Designer

' | share my life and new and upcoming
9 ul
ALEXA'S R collections via my blog & Instagram. |

BEHAVIOURS ¥ & would love a new and social way of

discovering new live music.

Alexa is a 23 year old Fashion Designer from
Paddington, Sydney. She finished her studies with high
distinctions and has since started up a high end street

Mobile Device Android ® iPhone
wear brand for men and women.

Listens to Radio or Streaming Radio ® Streaming
She goes to gigs on weekends with her room mates who Available Time Poor ® High
share a similar interest in music and fashion. Concert Attendance Low PY High

Finds Gig Prices Reasonable ® Expensive

In her studio she streams a paid subscription to Spotify,
as commercial radio does not offer enough alternative

music and there is to much advertising.

Concerts on Weeknights Downloads Music

Alexa finds live music events threw word of mouth and
suggestions on spotify, as she does not want a Facebook
account, Alexa would like alternative ways to discover Gigs with 5 or More Friends
new live music.

Concerts on Weekends Purchased CD’s & Vinyl’s
Uses Facebook

Gigs with 4 or Less Friends Uses Twitter

< X { < X
L S X X X

Watches the Support Act Uses Instagram
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DEFINE

CONTENT

MAIN PAGE

Feedback List, Upcoming Releases, Artist Search, Gig
Search and User Login

Home - This is to be the main home page/ landing
page for the site both mobile and web. From this
screen users will be able to navigate to Advanced
Search section, User login or user specific what’s
happening feed.

Search Results - This page will show relevant search
results across all sections of the site such as Artists,
Venues, and Gigs

What’s happening Feed - This is a feed showing the
user upcoming events for their selected bands and/
or venues. Users will be able to further define this
feed by viewing all bands playing at their venues.
This section should also recommend nearby venues
and similar artists.

ARTIST PAGE

News, Tours, Bio, Albums, Songs, Fanpage, Music
Video, Show Number of Supporters, Artist Rating and
Album Rating, “you gave this album 4/15”

This page will show all information related to an artist,
Sections on this page will include Artist info, Albums,
Upcoming and past Gigs, Musicians within the band.

Artists - Should have the following information Artist/
Band, Year Formed, Country, Year ended, Labels,
Band Images/Logo, Web Official URL, Genre and Artist
Bio

Albums - Should have the following information Title,
Album Type, Year Released, Label, Artwork, Producer,
Album Bio and Album Rating.

Songs - Should have the following information Track
name, Track Number, Length, Composer/Original Artist,
Video, Buy and Lyrics.
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DEFINE

CONTENT

VENUE/GIG PAGE

This Page shows all information relating to a Gig, this
includes venue information, ticket information, gig
specific information and set list. Users will be able to
share this event onto various Social Media platforms.
There is possible future integration to purchase
tickets through this page.

Venue - Should have the following information Name,
Location, Contact Details, Venue Details, Parking,
Accessibility, Food & Drink details, Opening Hours,
Map.

Venues - Enmore Theatre, The Annandale Hotel, 505,
The Factory Theatre, The Vanguard, The Beresford
Hotel, The Standard, The Sandringham Hotel, The
Red Rattler, Oxford Art Factory, Notes Live, The Metro
Theatre, Manning Bar, Hordern Pavillion, The Hi-Fi,
GoodGod Small Club, FBi Social, Black Wire Records,
The Beach Road Hotel, The Entertainment Centre
and Acer Arena.

Gigs - Should have the following information, Tour
name, City, Venue, Date and Time, Support Band,
Ticket Price, Ticket Sale Date/time, Purchase Ticket
URL, Purchase Ticket Payment Gateway, Accessibility,
Set List and photos.
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DEFINE

INFORMATION ARCHITECTURE

y

SIGN IN

Create
Account

Login

Forgot
Password

Reset
Password

Skip to
home

d

HOME

Nearby
Featured
Upcoming
Search

Menu

d

BROWSE

Genre

Artists

{

ARTIST

Concerts
Photos

Discography

l

Albums
Track List

Lyrics

d

VENUE

Concerts
Details

Photos

d

FESTIVAL

Line up
Map & time

Photos

{

REMINDER

In app
Reminders

d

LOCATION

Change
Location

{

SETTINGS

Edit Profile

Push
Notifications

Email
Notifications

Connected
Accounts

Feedback
Privacy

About

d

PROFILE
Following

Artists

Following
Venues

Photos

Edit Profile
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DEFINE

FEATURE PRIORITISATION

HIGH PRIORITY

NICE TO HAVE

Alerts
Push Notifcations
Festivals
Location
GEO location based

Directions/Map

Festival Planner
Tickets Purchase

Pics & Vids
Suggested pulled from gigs
Artists & Gigs (social)

Music Videos

Link to iTunes or Stream

Sharing
Top 10
Inspire me
Assign tickets to FB friends

y Search
Tours enues (artist, venue, album)
Discograph
Lyrics _ Jrapiy Artists
Bio
Songs

Whats Happening Feed

News
Artist/Venue Login

Upcoming Releases

V Detail
User Login enue betals

Ticket D link
Link to iTunes Icket Deeplin

or Stream

Remind me when onsale
Event Planner

Group purchasing

Likes & Following
Map browsing

LOW PRIORITY

1VILN3SS3
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DEFINE

USER CASE

EZRA JACOBS
26 | Sydney | Landscape Architect

Ezra has been going out with his girlfriend for the past 3
and a half year and their 4 year anniversary is coming up.
They both share similar interests in music. Their favourite
band was playing a gig around the same time and place
they meet 4 years ago.

Ezra missed out on purchasing tickets as the offline
advertising was poorly executed and has been extremely
busy at work to check online ticket purchasing websites.

Through the use of Verse and push notifications Ezra
would be been altered to the fact that the band was touring
again not only would he have been able to set a reminder
and schedule ticket purchases. He would be able to keep
up to date with his other favourite bands.
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PAPER PROTOTYPES

SIGN UP

SIGN UP THINKING

Sign up as a business need
weighed heavily on this app. As
we are offering a free service, we
wanted to gather as much information
about the user as possible.

That included; Name, Email, Date of
Birth, Gender, Location and preferred
music genres

| adopted the Fogg Behaviour
Model (B = mat) which talks to
Motivation, Ability, and Trigger.

With this in mind | streamlined the
sign up process and even gave
the ability to use the app without
sign up (at limited functionality).




PAPER PROTOTYPES

SIGN UP

Welcome to
Verse

B Login B Join B Facebook J Verse
Step 1 of 1 Welcome to Verse
Enter an email address Enter an email address Take the quick guide here >
Facebook Access

Update your profile and see

Enter your password Enter a password all the gigs near you
‘ Login .%) _ This application would like _
' Forgot your password? Confirm Password to access your Facebook ©n Sale Soon Featured Gig
or Account/s
Create an account | |
‘~ .‘ > ‘ Cancel ‘ ‘ OK
Join with Facebook - | * *
‘ (We'll never post without your permission) ‘ . JOIn NOW . } ) On Sale Soon
Login ®
Swipe to Skip  >>>® | Swipe to Skip  >>>®
Startup Screen Login Join Jump to facebook Home

(More trusted, rather than doing it in app)
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PAPER PROTOTYPES

USER DATA

COLLECTING ANALYTICS

While the user uses the app they
will be promoted to let us know
more about them and their interests.
This will help both business needs
and better suggest bands and
venues for the specific user.

ie: If a venue is known for heavy
metal, and the user only likes
heavy metal bands. The app will

suggest other venue that cater for
that type of music.

Considerations are;

- Frequency of alert

« Ability to never show again
- Not to overpower content
» Location

« Age

- Gender

» Genres

« Date of Birth




PAPER PROTOTYPES

LAUNCH EXPERIENCE

LAUNCH THINKING

L C‘UV\C\Y“ E%QG/J IONC IR PN \XQ«& M
Highlights of this paper prototyping I

were; Adding the button to skip the (logp + %rmi ) l A
on-boarding experience, imagery v J iz O ( Seemarelue mkﬁ\c) GC‘“@L/DISC(M(N r\et?\/ymu) Q)uH; '% q/d‘/ Cmog( dycy/aﬂx) 45‘#
' h d ing the final *
o e e @M st [ [
\}9455 3\3% Neov you @vyoo Musie memovies g || | | Meslc s (phvy
| ' : 0vev Ggan M oy
/ / £ NCRIG ) Cleade qen
\__Cz\‘icwo i s
s [

o INkon 0nd M\o:!- you U
Yo afp v

5’SCWMN

\3(\UO

N
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PAPER PROTOTYPES

LAUNCH EXPERIENCE

22% 0 1 k eeec0 BELL 7 22% WM )

Nevemmiss a begt Find concert and
with Verse. v gig's near you, for.you,
mﬂ ( 4 (

Welcoming the user to Verse, This screen has a brief Letting the user know that the
the user can skip or continue description about never app wil find concerts near them
with on-boarding by swiping missing a concert just for them

eeeco BELL & % 2% 0>

Photos will be pulled in
using instagrams, facebook
and vines API so users can

experience the concert again

®ee00 BELL ¥

An entire music
discography in
your pocket.

Facebook

Signup

A mix of telling the user that
its a discography in your pocket
and having the ability to sign up

on the same screen
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PAPER PROTOTYPES

SEARCHING ON VERSE

SEARCH THINKING

Highlights of this paper prototyping
were; Accelerators (which can
speed up the searching process
and put less of a load on severs),
price, iconography and the
possibility to change your location.

I 1

L’ W

\ ‘l(\ ILL ‘a
ol (A/ /ﬁ‘v ol MO~
Accelomdpns. S
‘ \ ———— 7
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PAPER PROTOTYPES

SEARCHING ON VERSE

eeeCO BELL F
= Q
Nearby )
Concert 3

Concert 1 Concert 2

Upcoming

Concert 1 Artist 1 Artist 2

Onsale Soon

Artist 1 Artist 2 Artist 3

HOME PAGE

An overview of “Whats Happening“ the
user can browse by nearby, up coming
and on sale soon.

f 22% @)

Trending Searches on Verse

Arctic Monkeys  Cloud Control  The Rubens
The Metro Metro Thealr:,  Thc Chmoic | noae

Chet Faker  The Japandroids Manning Bar

i Z  XICIVIBINIM

A

123 @ 0 space .com

SEARCH PAGE

User can search for an artist, venue or
festival. Phase 2 will include songs and
albums. Through the use of accelerators
“Trending Searching® it will speed up the
search process and there will be less
load on the server.

The Metro Theatre

Metric Tour 29th September 2013

123 @ 0 space .com

PREDICTIVE SEARCH

Predictive search after 3 characters
grouping into Nearby, Artists, Venues and
Festivals.

eeecO BELL T 4:21 PM $ 22% @ )

5] Q

Metro Theatre

_f"/ o A : . i
The Metro Theatre-

Follow Venue -+

Tours

Nearby

Concert 1 Concert 2 Concert 3

Upcoming

RESULT PAGE

The result page, where the user can see
what happening for that specific venue.
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DESIGN

PATHS AND CORES

User Goals el —7‘
. Find when concerts are on / Naé&’ \Q-MNM C e
- Location of those concerts P g U SW K i Cm@c e
» Discover and learn about artists S / \]@m p : d‘md \eoive, oo mojhﬂ
B - = ;‘  . i e | businoss - aotov ey el S
Business Goals ’ieﬁ- e Q M ©rng SmJ %W\“% m W,O\W (,\,\Ng’l
- Gather analytics o, A IAUNTe! Pa:\)v\ ,w-b

- Share the app
« In app ticket purchasing (phase2)

Inward Path

AppStore, Social Networks, Music
sites, Web deeplinks, advertising
and Verse landing page

Outward Path

- Add to calendar

« Click through to tickets

« Follow and artist/venue

- Finding concerts/content

Core Elements

 Price

« Where to buy

« Discography

« Discover and learn about artists

Page 25



PAPER PROTOTYPES

PATHS AND CORES

User Goals Business Goals
« Find Concerts
« User Deails
« When & Where
- Analytics
- Location Suggestions
- Sharing

- Tickets
« In App Purchasing

« Discover & Learn (Phase 2)

« Find Lyrics

Inward Paths

« AppStore

« Social networks

Core Elements

« Price
» Where to buy
- Photos
« Lyrics & Discography

« Find & Learn

Core Elements

» Price
» Where to buy
- Photos
« Lyrics & Discography

« Find & Learn

B CORE CONTENT

« Mx
« Web Deeplinks

- Verse landing page

Trigger Words

» Follow
« Share
« Tickers/Buy
» Reminder
- On Sale

« Featured/ Upcoming

« Collection of Concerts
based on your location

« Discography of Artists
» Deeplink to Tickets
« Social Photo’s/Videos

« Prices

Outward Paths

- Follow
« Share
» Reminder
- Alerts
» Music Knowledge

« Social Events
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DESIGN

SOCIAL

Verse will be social through the
use of sharing photos and videos
that are posted on Instagram, Twitter,
Vine and Facebook.

Through the use of geolocation,
time stamps and hashtags. Verse
can create a gallery based on a
event at specific point in time and
place.

Considerations are; cost to access
these API’s, credit to the author
and deep linking to the app the
content belongs too.







DESIGN

WIREFRAMING

Paper prototypes have been a
huge help to me and a wonderful
learning experience, as a digital
designer, it's a nice change to
be able to sketch and draw my
thoughts out. Not only does it help
save time but | was able to quickly
generate a well thought out design.
(With a few change of-course)

The pages you see to the right, are;

- Launch Experience

- Login

» Create an Account

« Social Network Access
» Reset Password




DESIGN

WIREFRAMING

The pages you see to theright, are;

« Home

« Venue listing

« Venue page
* Concerts
* Details
* Photos

- Side Menu




DESIGN

WIREFRAMING

The pages you see to theright, are;

« Artist listing
« Artist page
* Concerts
* Discography
* Photos
« Album page
* About the album
*Songs
* Lyrics
« Reminders

. Settings




DESIGN

WIREFRAMING

The pages you see to theright, are;

« Festival listing

« Festival page
*Lineup
*Time and map
* Photos

« Search




DESIGN

USER FLOW
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THE LOGO

CREATING A BRAND

LOGO EXPLORATION

1 - Using music notes to build a keyline or silhouette 0

of the city.

2 - Sound frequency over the same representing

sound and excitement. g

3 - Similar to logo 2, but joining the frequency up so
the sound never stops.

4 - Drop pin which plays of the theme of find venues

- |nVeise Soovd —

and concerts near you.
5 - Using the V or Verse and sound frequency.

6 - Simplifying logo 5 to just the V itself.

5

et
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THE LOGO

FINAL LOGO

PPPPPP






VISUAL EXPLORATION

THE DESIGN

oo Telstra = g ¢ 100% ("

Q

The Kooks at The Hordern Pavillion
Tonight at 8.30pm

The Rubens at The Metro Theatre
Tomorrow Night at 7.30pm

Following
[

Nearby is the default landing
page for the app.

00 Telstra T

The Kooks at The Hordern Pavillion
Tonight at 8.30pm

The Rubens at The Metro Theatre
Tomorrow Night at 7.30pm

Following
B
- - q

Foals at The Enmore Theatre
Thursday 10t October 2013

When the user scrolls nearby
in the segmented controls
will animate into the header.

®0000 Telstra = g ¢ 100% .

Q

:aa
\
e

One Direction at Acer Arena
Wednesday 23" October at 7.15pm

Fall Out Boy at The Entertainment Centre
Friday 25% October at 7.30pm

Muse at The Entertalnment Centre

- PIETIES A~

Featured will include popular
and advertising modules.

» 100%

Q

Lana Del Rey
Factory Theatre

Tame Impala
The Abercrombie

Boy and Bear
Enmore Theatre

Chet Faker

Sydney Opera Hou...

The Standard

Vampire Weekend
Hordern Pavillion

Upcoming is a list of all the
concerts that fall under
upcoming; on sale now, pre
sale etc.

00 Telstra T : 100% ..

Nathan Streater

View Profile
.
Home

Browse i :

Y The Kooks a'
Artists Tonight at 8.

Venues

estivals
< The Rubens
Reminders Tomorrow N
-
Change Location

[+ d
Settings 7 Ly

Foals at The

(L osout Thursday 10

Side menu give quick access

to the main parts of the app.

iOS7 animation and parallax
has been considered.
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VISUAL EXPLORATION

THE DESIGN

®ee00 Telstra T 100% oo Telstra T 4:21 PM 100%

Artists Q

Following

00000 Telstra T 4:21 PM 100% .

Q search for an Artist, Venue or Festival (x] Cancel Q Lan (x} Cancel

Search above or use the'tr
searches below

“*% Lansdowne Hotel

Thumbnail

Arctic Monkeys Cloud Control The Ruben: T ‘A:,.:
¥ Lansdowne Hotel

The Metro The Enmore Theatre Factory Theatre

Chet Faker 2 4 Foals Lana Del Rey i Haim

| The Japandroids ) | AcerArena Manning Bar

:'-t Longueville Hotel

ARTISTS
| [7="Y
, Lana Del Rey

Lanie Lane

i

123 space return

Search uses predictive Predictive results will be cat- Artist page is a listing of all
search and accelerators to egorized into nearby, artists.
speed up the searching venues, artists and festivals.

process and put less load on
the servers.

®eeC0 Telstra T 4:21 PM 100% || #0600 Telstra T 4:21 PM 100% o=

&— [EREENEY Q | Lana Del Rey Q

| }‘ ' AR " BIKICKETEK S
il 1 ol

i ‘ ‘ 1 or select event type

Lana Del Rey

Discography ‘ Photos ]
LANA DEL REY
h Is playing at the Factory Theatr& Presented by: Live Nation

12t January 2014 at 8:30pm | [/} LANA DEL REY released the darky

i e glamorous “Born To Die”. The album

debuted at #1 on iTunes in eighteen

fl countries and has since totaled well over
a million in sales worldwide.

105 Victoria Rd, Marrickville NSW

Add a Reminder Purchase Tickets .

After having only debuted her home

Doors 7:45PM / Oliver Tank 8:30PM / Lana Del Rey made clip for the single ‘Video Games’
9:40PM the previous June DEL REY’s year was a

Supported by Oliver Tank

LANA DEL REY released the darkly glamorous “Born
ToDie”. The album debuted at #1 on iTunes in eighteen
countries and has since totaled well over a million in
sales worldwide.

é\ Special Needs Information

LANA DEL REY ON SALE NOW!!!
After having only debuted her home made clip for the

i A~
Artist page will show the Web view will be activated
concert that is relevant to when the user taps
your location, peaks have purchase tickets.
been used to suggest a swip- This is a Phase 1 solution.

ing gestures is possible to
access more content.
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Lana Del Rey

Elizabeth Woolridge Grant (born June 21, 1986),
known by her stage name Lana Del Rey, is an American
singer-songwriter. Del Rey started writing at the age
of 18 and she signed her first recording contract when
she was 22 years old with 5 Points Records in 2007,
releasing her first digital album Lana Del Ray ak.a.
Lizzy Grant in January 2010. Del Rey bought herself

Read More

e LIZZY GRANT

This page will show case the
artists discography, albums
and singles.
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Photos will leverage other
social networks API’s to
create a gallery of images
through the use of geo
location, time stamps and
hashtags.
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Born to Die

About the Album

Born to Die is the second studio album by American
singer-songwriter Lana Del Rey. The album was
released on January 27, 2012 on iTunes and on
January 31, 2012 by Interscope Records, Polydor
Records, and Stranger Records.

Track Listing ]

After signing a record contract with Stranger in June
2011, Del Rey enlisted a variety of producers to work
on the album, including Evan Reilly, Patrik Berger, Jeff
Bhasker, Chris Braide, Emile Haynie, Justin Parker,
Rick Nowels, Robopop, and Al Shux. Musically, Born to
Die contains a string of trip hop ballads, with the
album deriving characteristics from such musical
genres as hip hop and indie pop.

Critical reaction was polarized, with some praising its
distinctive sound, while others criticized the songs'
repetitiveness and melodramatic production. Despite
attracting polarization from music commentators, the

100%
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This page will show case
details about the album.
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[ About the Album
1 Born to Die 4:46
2 Off to the Races 5:00
3 Blue Jeans 3:30
4 Video Games 4:42
5 Diet Mountain Dew 3:43
6 National Anthem 3:51
7 Dark Paradise 4:03
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Track listing of the album.
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Born to Die

Video Games

Swinging in the backyard
Pull up in your fast car
Whistling my name

Open up abeer
And you say, "Get over here
And play a video game""

I'm in his favorite sun dress
Watching me get undressed
Take that body downtown

I say, "You the bestest."
Lean in for a big kiss
Put his favorite perfume on

Go play a video game

It's you, it's you, it's all for you
Everything | do
I tell you all the time
Heaven is a place on earth with you
Tell me all the things you wanna do
| heard that you like the bad girls
Honey, is that true?
It's better than | ever even knew
They say that the world was built for two
Only worth living if somebody is loving you

Lyric page.
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